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Razzle & Dazzle this Festive Season

Limited Edition lipsticks, luminescent nail polishes, glamorous palettes and 

musky aromas: Christmas is an exciting time in the beauty world! The Limited 

GLOSSYBOX Christmas edition celebrates the joyous nature of the season with 

an exclusive selection of desirable essentials.

Our glamorously designed box is the perfect accompaniment to your 

luxurious products 

The Christmas period is full of merry moments with family and cherished friends, 

but it can also be a stressful time trying to find that ‘perfect gift’ for oneself or your 

loved ones. For this special edition, GLOSSYBOX aims to inspire with your must-

have products and give women beauty treats to pamper themselves with.

THE GLOSSYBOX CHRISTMAS EDITION 
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When? 

Selling commences November 1st 2013

Where? 

Boxes sold in Europe and the USA

How many? 

30, 000 exclusive boxes distributed in 11 countries 

What is inside? 

7 high-end full size products 

Products received by September 30th will be featured in 

the Christmas PR campaign 

How will brand & product content be showcased?

A sophisticated brochure gives the flexibility to feature your

brand with tailor-made content that promotes your festive-

themed events; giving beauty lovers an incentive to visit your

beauty counters (promotional content can include product

information and visuals, editorial content, special offers

CTA’s…)

KEY FACTS

4



CASE STUDY: THE BEST OF BRITAIN BOX
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THE BEST OF BRITAIN BOX – A PHENOMENAL SUCCESS!

THE BEST OF BRITAIN BOX HIGHLIGHTS AND CELEBRATES QUINTESSENTIAL  BRITISH 

BRANDS 

• Limited Edition box sold in 8 countries in July 2013

• Exclusive box design: Outer box imprinted with Union Jack symbol.  Inner box lined with silk paper 

displaying UK emblems, and tied up with an elegant blue grosgrain ribbon

• Foldable product card with comprehensive product descriptions

• Partnership with 11 UK brands 

• Box sold out in 24 hours in all countries

• Limited Edition rated extremely well on the GLOSSYBOX website 
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INTERNATIONAL OFFLINE AND ONLINE EXPOSURE

BOX FEATURED IN THE MOST INFLUENTIAL FASHION & LIFESTYLE MAGAZINES AND BLOGS

• Total reach through relevant box placements & articles: 250 Mio.

• 1st Facebook announcement reached 100, 000 people

• More than 40,000 blog articles featured the Best of Britain Box globally

• More than 500 vlogger unboxing videos on YouTube reached approx. 1 Mio. people


